
HOW A PRODUCT OR SERVICE CAN

This definition explains the meaning of product as a service, the concept of selling the services and outcomes a product
can provide rather than.

Contributor s : David Essex Share this item with your network: Product as a service is the concept of selling
the services and outcomes a product can provide rather than the product itself. In other scenarios, the customer
owns the product but is not responsible for maintenance, or such responsibilities are divided according to the
license agreement or warranty. Types[ edit ] There are various issues in the nomenclature of the discussion of
PSS, not least that services are products, and need material products in order to support delivery, however, it
has been a major focus of research for several years. Micha Kaufman, the co-founder of the company Fiverr ,
claims that the company created the concept of SaaP. This was last updated in September Continue Reading
About product as a service. Printers have long been leased instead of owned, with customers paying for a
service contract. Brand reputation Packaging We begin with the notion of the core product, which identifies
what the consumers feel they are getting when they purchase the product. Learn how and when to remove
these template messages This section may be confusing or unclear to readers. For example, some ovens
include features such as self-cleaning, smooth stovetops, warming bins, or convection capabilities. For
example, a subscription might guarantee certain outcomes, such as hours of uptime or units outputted. The
outer ring of the product is referred to as the promised product. Also, the product should be related to the
purpose, or mission, of your business. Local newspaper advertisingisa way to reach people in your community
and repeatedly exposes them to your message in order to create a stronger local presence for your business.
For example, Alstom has been developing Train Tracer technologies[ clarification needed ] since and is
implementing Health Hub system[ clarification needed ] for its transport fleets. Feature Creep The evolution
of the Swiss army knife may be seen as a good example of this phenomenon: the ongoing expansion and
addition of new features to a product. If you are planning to start a new for-profit business or nonprofit
business around your idea for a new product or service, then you will benefit from reading information in the
topics Starting a For-Profit Business or Starting a Nonprofit Organization. It integrates sensors with GPS to
develop cognitive site map about soil content to optimize crop yields. Features always matter because they
provide your customers with hints about how well your product or service will deliver its benefits. June This
section may contain indiscriminate , excessive , or irrelevant examples. For example, Dow Chemical has
earned a reputation as a company that will go the distance to service an account. The buyer often expects such
services, so they will reject the core-tangible product if these are not available. In addition, the importance of
each will vary across products, situations, and individuals. It has been incorporated into the strategy of several
leading web-based marketplace companies including AirBnB, Fiverr, Lyft, TaskRabbit, Uber and others, as
listed in the SaaP marketplace platforms section below. It can also foster the customer relationship through
smartphone apps that allow the user to monitor and control certain aspects of the product, provide feedback to
the manufacturer and order new products and services. In addition, Komatsu Japan used remote maintenance
system Komtrax system and further integrated with intelligent analytics for proactive maintenance. After a
selection process 4 were chosen for further development of their business models through a series of tools
debugging, light experimentation, simulation, etc. Advantages The product as a service business model allows
for wide variations on the type of value being delivered to the customer. A new value-chain ecosystem can be
further developed to link these gaps between two invisible spaces. Please improve the article by adding more
descriptive text and removing less pertinent examples. Business cardscan be used to support your networking
activities and give potential customers the information they need to contact you. These people would
essentially determine all the features and attributes of the product. The following link is to a resource that will
guide you through complete consideration of whether you're really ready for entrepreneurship or not. Van
Ostaeyen et al. They emphasize the benefits above and beyond the features. It is the efficient and effective
generation and development of ideas through a process that leads to new products. Here are some other
examples emphasizing benefits beyond the features: A Web site shopping cart vendor who offers hosted
solutions to medium-sized businesses can emphasize the convenience and time-savings of not having to
maintain a Web site. Other technologies such as prognostics , health management and cyber-physical systems
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have further created service innovation technologies for PSS. Five workshops have been organized on the
following topics: After 5 co-creation workshops, with more than 50 different stakeholders, and the use of
specifics tools, 17 PSS inspiring and promising ideas were identified. The customer might also be relieved of
the responsibilities of owning the product, such as the burden of maintenance or the risk of losing the financial
investment. A viable product needs to be profitable or, in the case of a nonprofit, at least sustainable ,
including being producible and marketable. The next level is the augmented product. A salmon fishery might
emphasize the health benefits of eating salmon. Notable challenges exist in the regulatory space for AirBnB in
locations like New York, where unregulated guest housing and hotel services are an issue. Ways to promote
your product or service Factsheet Ways to promote your product or service Share on: Save this document You
must first be logged in to save this document. Because the core product is so individualized, and oftentimes
vague, a full-time task of the marketer is to accurately identify the core product for a particular target market.


